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Doubling digital ads and 
surpassing 1,000,000 digital 
subscribers
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The Financial Times has undergone a major business transformation in the 
last 15 years - transitioning from print to digital and ads to consumer
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USER CENTERED ADVERTISING
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First-Party Subscription ID

Targeting No 3rd Party Cookies Cross Device Deduplication

+18%
Consideration

+22%
Preference

+28%
Action Intent
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BALANCING SUBSCRIPTIONS & ADVERTISING
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Monitoring feedback Collaboration

First-Party Data
Commercial priorities:
● Demographic data
● Cookie consent
● Marketing permissions
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